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Chinese Luxury Demand Momentum: 

A few original data points 
 

20 FEBRUARY 2017 at 05:55*
 We have carried out a check on Chinese luxury demand, leveraging Contactlab proprietary data. 

It's all about the Chinese, again 

Chinese luxury demand has continued to improve on a quarter-by-quarter basis during 2016, both 

on the mainland and abroad (in China: 1Q16 flat, 2Q16 +5%, 3Q16 +15%, 4Q16 +25%; abroad: 

1Q16 -15%, 2Q16 -5%, 3Q16 5%, 4Q16 15%). January (always to be taken with a big pinch of salt 

given Chinese New Year) also pointed to a positive trend. We calculate that the Chinese 

contributed c.2/3 of the market revival in 2H16E. 

Digital luxury is behind in China 

Luxury brands with direct ecommerce operations in China reached a similar 7-8% penetration of 

digital sales to total sales. This is in line with the global average and somewhat underwhelming 

when we compare it with digital penetration in China of other product categories in the broader 

consumer space. For example, the penetration in China of online apparel and footwear is almost 

3x higher than the world average. 

Chinese feel-good factor is of the essence for FY17E 

Chinese authorities are likely going to be supportive of the economy and demand, as the five-

yearly party conference is scheduled for autumn 2017. Risks for the sector in FY17E seem political 

in nature. We think that the most important risk is by far an outright falling out in the Sino-American 

relationship, as this would likely puncture – as a third level effect – the Chinese consumer feel-

good factor. A US border adjustment tax, if somehow agreed with major trading partners like 

China, would be a negative – but of a significantly smaller magnitude. 

We expect China and the Chinese to make a good contribution to global luxury spend 
growth in 2017 

We regard Swatch (47% sales exposure to Chinese and 34% to Greater China), Burberry (40% 

and 21%), Richemont (36% and 24%) and Prada (35% and 20%) as best positioned to benefit from 

their spending trend. 
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We have carried out a check on Chinese luxury demand, leveraging Contactlab 

proprietary data. 

It's all about the Chinese, again 

Chinese luxury demand has continued to improve on a quarter-by-quarter basis during 

2016, both on the mainland and abroad (in China: 1Q16 flat, 2Q16 +5%, 3Q16 +15%, 

4Q16 +25%; abroad: 1Q16 -15%, 2Q16 -5%, 3Q16 5%, 4Q16 15%). January (always 

to be taken with a big pinch of salt given Chinese New Year) also pointed to a positive 

trend. We calculate that the Chinese contributed c.2/3 of the market revival in 2H16E. 

Digital luxury is behind in China 

Luxury brands with direct ecommerce operations in China reached a similar 7% 

penetration of digital sales to total sales. This is in line with the global average and 

somewhat underwhelming when we compare it with digital penetration in China of other 

product categories in the broader consumer space. For example, the penetration in 

China of online apparel and footwear is almost 3x higher than the world average. 

Chinese feel-good factor is of the essence for FY17E 

Chinese authorities are likely going to be supportive of the economy and demand, as 

the five-yearly party conference is scheduled for autumn 2017. Risks for the sector in 

FY17E seem political in nature. We think that the most important risk is by far an 

outright falling out in the Sino-American relationship, as this would likely puncture – as 

a third level effect – the Chinese consumer feel-good factor. A US border adjustment 

tax, if somehow agreed with major trading partners like China, would be a negative – 

but of a significantly smaller magnitude. 

We expect China and the Chinese to make a good contribution to global luxury 
spend growth in 2017 

We regard Swatch (47% sales exposure to Chinese and 34% to Greater China), 

Burberry (40% and 21%), Richemont (36% and 24%) and Prada (35% and 20%) as 

best positioned to benefit from their spending trend. 
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We have carried out a check on Chinese luxury demand, leveraging Contactlab 

proprietary data. 

It's all about the Chinese, again 

Chinese luxury demand has continued to improve on a quarter-by-quarter basis during 

2016, both on the mainland and abroad (in China: 1Q16 flat, 2Q16 +5%, 3Q16 +15%, 

4Q16 +25%; abroad: 1Q16 -15%, 2Q16 -5%, 3Q16 5%, 4Q16 15%). January (always 

to be taken with a big pinch of salt given Chinese New Year) also pointed to a positive 

trend. We calculate that the Chinese contributed c.2/3 of the market revival in 2H16E. 

Figure 1: Chinese luxury demand continued to improve on a quarter-by-quarter 
basis during 2016, both on the mainland and abroad (1/2)  

Chinese Local Shopping Revenues Quarterly Trend (% chg, y/y)  

 

Source: Contactlab Analysis, Exane BNP Paribas estimates 

 

Figure 2: Chinese luxury demand continued to improve on a quarter-by-quarter 
basis during 2016, both on the mainland and abroad (2/2) 

Chinese Foreign Shopping Revenues Quarterly Trend (% chg, y/y) 

 

Source: Contactlab Analysis, Exane BNP Paribas estimates 

0%

5%

10%

15%

20%

25%

30%

1Q16 2Q16 3Q16 4Q16

(20%)

(15%)

(10%)

(5%)

0%

5%

10%

15%

20%

1Q16 2Q16 3Q16 4Q16



 

 

 Exane BNP Paribas Research & Contactlab Luxury Goods 20 FEBRUARY 2017 page 4 

Figure 3: Chinese Luxury Local Shopping grew c.10% in 2016, while almost flat 
abroad 

FY 16 Chinese Clients Luxury Shopping Revenues (%chg, y/y) 

 

Source: Contactlab Analysis, Exane BNP Paribas estimates 

 

Figure 4: Chinese Luxury Shopping gradually shifting from foreign to domestic 

Chinese Luxury Shopping Mix - 2014-16 

 

Source: Contactlab Analysis, Exane BNP Paribas estimates 
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Digital luxury is behind in China 

Luxury brands with direct ecommerce operations in China reached a similar 7-8% 

penetration of digital sales to total sales. This is in line with the global average and 

somewhat underwhelming when we compare it with digital penetration in China of other 

product categories in the broader consumer space. For example, the penetration in 

China of online apparel and footwear is almost 3x higher than the world average. 

Figure 5: Luxury brands with direct ecommerce operations in China reached a 
similar 7-8% penetration of digital sales to total sales, in line with the global 
average… 

Ecommerce penetration (%)  

 

Source: Contactlab Analysis, Exane BNP Paribas estimates 

Figure 6:…and somewhat underwhelming, when we compare it with digital penetration in China of other 
product categories in the broader consumer space 

Online apparel and footwear sales penetration by country 

 

Source: Euromonitor 
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Chinese feel-good factor is of the essence for FY17E 

Chinese authorities are likely going to be supportive of the economy and demand, as 

the five-yearly party conference is scheduled for autumn 2017. Risks for the sector in 

FY17E seem political in nature. We think that the most important risk is by far an 

outright falling out in the Sino-American relationship, as this would likely puncture – as 

a third level effect – the Chinese consumer feel-good factor. A US border adjustment 

tax, if somehow agreed with major trading partners like China, would be a negative – 

but of a significantly smaller magnitude. 

Figure 7: Chinese authorities are likely going to be supportive of the economy and demand, as the five-
yearly party conference is scheduled for autumn 2017 

Quotes from meetings in China 

GDP growth in FY2017 is at 6.5% y/y, while we expect 6.2%. FY2017 an important political year. They want 
everything to be stable and fine. […] In October 2017: reshuffle of the Communist party. Of the seven people 
committee, five are going to retire and five new faces will be announced. […]The Head of the Discipline Committee 
should retire, but they may change rules to keep him there (he will be 69 in October and you can stay in the office until 
you are 68 years old). (Economist) 
 
In 2H17 there will be a pause, when everybody will be looking at the internal political affairs. (Italian Embassy) 
 
The Economy has stabilized. No bumps expected ahead of party assembly. Possible pause in activity 
beforehand. No significant CNY depreciation, probably expect 7.5 CNY/USD, 8.0 at the very extreme. [...] Probably 
interest rates will go down, today the prevailing rate is 4.9%, there is significant headroom, but banks resistant to 
rate cuts. (Leading Retail company) 

Source: Exane BNP Paribas proprietary field research in China 

Figure 8: The most important risk is by far an outright falling out in the Sino-American relationship, as this 
would likely puncture the Chinese consumer feel-good factor. A US border adjustment tax would be a 
negative, but of a significantly smaller magnitude. 

 

Source: Exane BNP Paribas, Google images 
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We expect China and the Chinese to make a good contribution to global luxury 

spend growth in 2017 

We regard Swatch (47% sales exposure to Chinese and 34% to Greater China), 

Burberry (40% and 21%), Richemont (36% and 24%) and Prada (35% and 20%) as 

best positioned to benefit from their spending trend. 

 

Figure 9: We regard Swatch, Burberry, Richemont and Prada as best positioned 
(1/2) 

Luxury Goods – Exposure by nationality 

 

Source: Exane BNP Paribas estimates 

 

Figure 10: We regard Swatch, Burberry, Richemont and Prada as best positioned 
(2/2) 

Luxury Goods – Exposure by country 

 

Source: Exane BNP Paribas estimates, company reports 

 

  

Group Chinese Europeans Americans Japanese Other Asians Other
Swatch 47% 20% 6% 10% 11% 5%
Burberry 40% 17% 17% 3% 14% 9%
Richemont 36% 17% 11% 15% 13% 8%
Prada 35% 19% 10% 13% 14% 8%
Tod's 33% 45% 10% 7% 4% 1%
Kering Luxury 31% 20% 15% 18% 12% 5%
Hermès 30% 22% 14% 18% 10% 6%
Moncler 30% 34% 15% 15% 5% 1%
Salvatore Ferragamo 25% 21% 28% 11% 13% 2%

LVMH 20% 26% 23% 10% 15% 6%
Hugo Boss 16% 45% 25% 4% 4% 6%
Brunello Cucinelli 10% 40% 38% 2% 2% 8%
Luxottica 3% 20% 56% 2% 11% 9%
Average 27% 27% 21% 10% 10% 6%

Group Greater China Europe USA Japan Others
Swatch 34% 31% 7% 6% 22%
Tod's 25% 62% 9% 4% 0%
Richemont 24% 28% 19% 8% 21%
Hermès 24% 31% 16% 12% 17%
Burberry 21% 37% 25% 2% 15%
Kering Luxury 20% 32% 19% 10% 18%
Prada 20% 36% 13% 11% 20%
Salvatore Ferragamo 20% 49% 23% 8% 0%
LVMH 17% 28% 26% 7% 22%
Moncler 13% 60% 12% 15% 0%
Hugo Boss 8% 56% 19% 2% 15%
Brunello Cucinelli 5% 56% 34% 5% 0%
Luxottica 3% 18% 54% 1% 23%
Average 18% 40% 21% 7% 13%
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About the collaboration with Contactlab 

Exane has worked in collaboration with Contactlab on this report and the sections provided by Contactlab are clearly highlighted. The 

contributors from Contactlab are Marco Pozzi and Francesca Borgonovo. 

Contributors from Contactlab are not Research analysts and are not FCA or AMF registered. They have only shared their expertise on 

clearly delineated sections of the report and did not have access to the full report or its conclusions prior to publication. 

Contactlab presentation 

Contactlab provides the leading engagement marketing platform for commerce-focused companies and fashion & luxury brands to 

develop successfully digital communication programs that enable personalized marketing to unlock demand and build lasting customer 

preferences. Founded in 1998, Contactlab is led by its founder Massimo Fubini, an internet industry veteran and opinion leader in the 

marketing field since 1995. 

Thanks to our own enabling PaaS technology and to the experience of our navigated professionals, we enable brands to achieve a 

deeper understanding of customers, to deliver uniquely relevant messages at every touchpoint of the customer journey and to measure 

performances with real-time dashboards that display all the relevant data. Our enterprise-grade platform is built with the highest security 

level, reliability, management, scalability. 

Our solutions enable brands to gain insights into the context of each customer and deepen the retail experience by delivering highly 

individualized digital contact plans across channels based on events, preferences and product lifecycle. 

Today, we work with more than 1000 clients in different industries across the world and serve most of the world-class brands in the 

Luxury and Fashion sectors 

Disclosures 
All stock-specific commentary and recommendations in this report are solely based on Exane Research.  

Contactlab 
Contactlab does not make investment recommendations, in this report or otherwise, and nothing in this report should be interpreted as an 

opinion by Contactlab either on market forecasts or on the prospects of specific companies. 

This report and all of its content are strictly confidential. It may not be circulated or otherwise reproduced in whole or in part. 

The analyses set out in the Report are the result of the aggregation of public materials and data coming from a sample of industry players. 

Use of this report by any person for whatever purpose should not, and does not, absolve such third party from using due diligence and care in 

verifying the report’s contents. 
Any use which a person makes of this document, or any reliance on it, or decisions to be made based on it, are the responsibility of such 

person. 

Contactlab, its affiliates and representatives accept no duty of care or liability of any kind whatsoever to any person, and no responsibility for 

damages, if any, suffered by any person as the result of decision made, or not made, or actions taken, or not taken, based on this document.. 
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Analyst Certification 
We, Melania Grippo, Guido Lucarelli, Luca Solca, (authors of or contributors to the report) hereby certify that all of the views expressed in this report accurately reflect 
our personal view(s) about the company or companies and securities discussed in this report. No part of our compensation was, is, or will be, directly, or indirectly, 
related to the specific recommendations or views expressed in this research report. 

 

Non-US Research Analyst Disclosure  
The research analysts named below were involved in preparing this research report. Research analysts at Exane Limited and Exane SA are not associated persons of 
Exane Inc. and thus are not registered or qualified in the U.S. as research analysts with the Financial Industry Regulatory Authority (FINRA) or the New York Stock 
Exchange (NYSE). These non-U.S. analysts are not subject to the NASD Rule 2241 and NYSE Rule 472 restrictions on communications with a subject company, 
public appearances and trading securities held by a research analyst account. 
 
Melania Grippo Exane SA Guido Lucarelli Exane SA Luca Solca Exane SA 
 
Exane SA is regulated by the Autorité des Marchés Financiers (AMF) in France, Exane Limited is authorised and regulated by the Financial Conduct Authority in the 
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sole purpose of verifying the accuracy of factual statements. 
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